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Local couple’s water worth weight in gold

They're going national
with Nature’s Tears,
their bottled eye spray

By Susan Goracke
of the Daity Courier

Worldwide, water is big business,
and Sharon and Bill Kleyne hope
some of its profits flow into their
small but grownﬁ Grants Pass com-
pany, Bio-Logic Aqua Technologies.

Unlike multinational corporations
that bottle drinking water with design
er names such as Evian and Perrier,
Bio-Logic is after the pharmaceutical
market, butting heads with the likes
of Bausch & Lomb and Pfizer, which
have been around more than 100
years.

Bio-Logic — the world’s first -
maceutical-water bottling compa%h;,r
according fo its founders — produces
Nature's Tears EyeMist, a patented
spray which uses pure, sterile, tissue-
clﬂulrgfrade water to relieve dry,
irritated eves.

It's a product whose time has
come, said Sharon Kleyne. Today, dry
eye aﬂeéch_ts m:].hn:g:s of peapl; 'itl::ll?y
causes stinging, burning and i
eves, The condition often is caused by
staring at computers all day, wearing
contact lenses, taking certain medica-
Lions or by other environmental or
medical conditions.

Bio-Logic’s slightly acidic water,
with its pH of ﬁil,'gg;iginates in south-
eastern Dr&gnn and flows in two
underground aquifers beneath the
Kleynes' 24 acres along the Rogue
giver's northern banks west of Grants

ass,

The Kleynes’ discovery of their
underground artesian spring has
proved better than striking oil, With
their product selling for between $6
and $8 an ounce - and therefore more
than $400 a gallon — even $2-a-gallon
gas prices seem like a bargain.

Yel, each l-ounce canister of
Nature's Tears provides aboul 100
one-second sprays, close to the equiv-
alent number of eyedrops folks can
expect from a similarly-priced hottle
of Visine.
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Above, Sharon Kleyne sprays Nature's Tears EyeMist on her husband, Bill. A slick TV commercial
will scon begin touting the product, below, which is already available across the country.

Comj director Sharon Kleyne
first tapped into the water in 1574 for
a cosmetic product, Nature's Mist,
which she found could help replenish
maisture in the skin lost Lgrough dehy-
dration.

But, as she demonstrated the
spray-on product at Neiman Marcus
and other high-end department stores
around the country, customers kept
% her it made their eves feel “so

To find out why, Kleyne
approached two Oregon eye doctors
~— William Mathers of Oregon Health
& Science University's Casey Eye
Institute in Portland and Philip
Paden, a Medford ophthalmaologist in
private practice.

Mathers discovered the water con-
tained dissolved ions that produced its
slightly acidic pH. When sprayed in
ultra-fine droplets, the water restored
moisture to the eye’s tear {ilm without
%rsruphng the film’s delicate struc-

€

“The delivery system is half of

what mak&_sdthe product effe.‘

Paden explained that the gentle
mist allows people to put 1 micro-liter
of water into the eye’s tear film and

wash away toxins without washing
away bmeﬁa?l proteins and antibod-
ies or eye health.

Neither &wr encouraged gople
to spray even pure water inte their
eyes if it wasn't sterile. Therefore,
Bill Kleyne, the company's technology
director, insures eacﬂa::]a.nister of
Nature’s Tears is sterilized with
gamma rays after it is bottled.

In addition, Kleyne uses a bladder
rather than t to produce
gassure, so the mist isn’t contaminat-

Today, both physicians are
investors in the company and are
among five physicians on Bio-Logic's
team of biomedical researchers.

Paden, who specializes in treating
diabetic patients, as well as those with
difficult cataract problems, began
using the product on his patients sev-
eral years ago.

Shirley Edmonds of Grants Pass,
went to Paden for treatment of both
Sjogren’s syndrome and scleroderma,
two auto-immune disorders which

produce sores on her hands and fin-
gers, plus red, itchy eves, among
other symptoms.

“He used (Nature's Tears) on me
and gave me a bunch of cans,” said
Edmonds, a former nurse. “It works
great. Now, I use it all the time.”

Shirley Kleyne said Nature’s Tears
Eahfl[ﬂﬁ? for people who have had

eye surgery and for le
with arthritis, who find it difficult to
use eyedrops. )

“In a sampling of 86 patients who
previously had been using artificial

€ , more than 80
percent said Nature's Tears was
equal to or better than anything in the
marketplace,” Paden .

Following several years of
research, in 2001, Bio-Logic began
introducing its product to eye-care
professionals around the country
through articles in trade publications
g.:lu?ppearames at medical trade

s

Next, the company concentrated
on educating pharmacists. With posi-
tive acceptance, the company placed
its product in several large retail out-

lets, including Fred Meyer, Save-on
Drugs atmeﬂsms.

In Grants Pass, the product also is
available at Grants Pass Pharmacy,
Service Drug and Sunshine Na
Foods. Today, Nature's Tears can be
found in several thousand drugstores
throughout the country.

Next month, Bio-Logic Aqua Tech-
nologies plans to launch a national
media cami»aign with a 30-second TV
commercial that will air on most
cable channels,

In addition, the company has pur-
chased 5 acres in the North Valley
Industrial Park in Merlin, where it
plans to break ground on a new 60,000-
square-foot bottling facility during the
first quarter of 2004. Currently, Bio-
Logic contracts with a bottling com-
pany in Indiana.

Sharon Kleyne expects the new
facility will add about 60 new employ-
ees to the company's current local
workforce of 15.

For more information about the
company, call 4740850 or visit
www . naturestears.com.
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